
April 2016
Vol. 18, No. 1

IN THIS ISSUE:
 4 Autonomous Vehicles
 8 Small, efficient cars
 10 Spring Road Tips
 13 Ram Promaster 2500

Look Ma,  
NO HANDS!
Driverless vehicles could arrive  
sooner than you think

CAR_Apr2016_AMS all pages.indd   1 2016-04-13   2:33 PM

http://issuu.com/action/page?page=4
http://issuu.com/action/page?page=4
http://issuu.com/action/page?page=8
http://issuu.com/action/page?page=10
http://issuu.com/action/page?page=13


@MBVansCA /MercedesBenzVansCanada/MercedesBenzVansCA

Since 1896, we’ve been at work building a line of commercial vans that 
has no equal. We built the Sprinter, and revolutionized the Canadian van 
market. We built the groundbreaking Sprinter 4x4, Canada’s only 4-wheel 
drive commercial van. And now, we’ve introduced Canada’s only mid-size 
work van, the Mercedes-Benz Metris. This is innovation at work. 
See how it can work for you at Mercedes-Benz-Vans.ca.

Our line of work.
Built to help yours.

CarSupp_Mercedes_April.indd   1 2016-04-06   2:37 PM
CAR_Apr2016_AMS all pages.indd   2 2016-04-13   2:33 PM

https://www.facebook.com/mercedesbenzvansCA
http://www.Mercedes-Benz-Vans.ca
https://www.twitter.com/MBVansCA


APRIL 2016  CANADIAN AUTOMOTIVE REVIEW  |  3

80 VALLEYBROOK DR, TORONTO, ONTARIO M3B 2S9
PHONE: 416-442-5600      FAX: 416-510-5140

www.PurchasingB2B.ca
Vol. 18, No. 01 April 2016
EDITOR: Michael Power (416) 442-5600, ext. 3259, mpower@purchasingb2b.ca

ART DIRECTOR: Andrea M. Smith

PUBLISHER/ADVERTISING SALES:  
Dorothy Jakovina (416) 510-6899, djakovina@purchasingb2b.ca

ACCOUNT COORDINATOR: Tracey Hanson (416) 510-6762, thanson@annexbizmedia.com

CIRCULATION MANAGER: Barbara Adelt (416) 442-5600 x 3546, badelt@annexbizmedia.com

ANNEX PUBLISHING & PRINTING INC.
VICE-PRESIDENT: Tim Dimopoulos (416) 510-5100, tdimopoulos@annexweb.com

PRESIDENT & CEO:  Mike Fredericks mfredericks@annexweb.com

CAR, established 1991, is published twice annually (April and October), by  
Annex Publishing & Printing Inc.

© Contents of this publication are protected and may not be reproduced, in 
whole or in part, without the written consent of the publisher or editor.

From time to time we make our subscription list available to select companies 
and organizations whose product or service may interest you. If you do not wish 
your contact information to be made available, please contact us via one of the 
following methods. Phone: 1-800-668-2374, Fax: 416-442-2200, Mail: Privacy 
Officer, 80 Valleybrook Drive, Toronto, ON M3B 2S9.

NOTICE:  CAR accepts no responsibility or liability for claims made for any product 
or service reported or advertised in this issue. CAR receives unsolicited materi-
als including letters to the editor, press releases, promotional items and images 
from time to time. CAR, its affiliates and assignees may use, reproduce, publish, 
re-publish, distribute, store and archive such unsolicited submissions in whole 
or in part in any form or medium whatsoever, without compensation of any sort. 

Printed in Canada
Publications Mail Agreement  
No. 40065710

Cover: ©martialred-Fotolia

Masaharu Kondo named 
Mazda Canada president

Mazda Canada Inc. has appointed Masaharu Kondo 
as president of MCI, effective April 1. Kondo, formerly 
deputy general manager of global sales and marketing 
division at Mazda Motor Corporation (MC), will suc-
ceed Shusuke “Kory” Koreeda, who is being trans-
ferred to Mazda North American operations. With 28 

years’ experience at Mazda, Kondo has served in several executive 
positions at Mazda’s headquarters in Hiroshima, Japan and with 
Mazda Motor Europe, including overseeing Mazda Motor Poland as 
Managing Director.

“I would like to express my gratitude to Kory for his leadership and 
the contributions he has made to Mazda in Canada,” said Akira 
Marumoto, executive VP; assistant to president; oversight of opera-
tions in the Americas and corporate planning domain for Mazda Mo-
tor Corporation. “I am confident that Kondo’s wealth of international 
experience will ensure continued success in Canada and help take 
the company into the next phase of our global strategy.”

Kondo has spent most of his career in international markets in 
various sales and marketing roles, including GM of the market sup-
port for overseas sales divisions at MC, responsible for product 
marketing, new model launches and customer satisfaction initiatives 
for Asia, the Middle East, Africa, and Latin America.

Toyota forms company to 
make technology simpler
Toyota is forming a new data science company in partnership with 
Microsoft that’s designed to free customers “from the tyranny of 
technology.”

The company—called Toyota Connected—has a goal of simplifying 
technology so it’s easier to use, perhaps even getting rid of distracting 
and complicated touch screens that now are in most cars and replac-
ing them with heads-up or voice-activated technology, said Zack 
Hicks, the company’s CEO who also is Toyota Motor America’s chief 
information officer. 

Like other automakers, Toyota Connected will research connecting 
cars to each other and to homes, as well as telematics features that 
learn and anticipate a driver’s habits. The company will explore trans-
mitting a driver’s health data to a doctor or driving patterns to an in-
surance company so people are insured based on where they travel, 
Toyota said. Also, it will look at linking with other vehicles so they can 
report weather and traffic conditions to people driving the same route.

Toyota says the new company will support research into artificial 
intelligence and robots, as well as analyze data from vehicle sensors 
and cameras so algorithms can be developed for self-driving cars. 
Drivers would have to opt in to all of the data reporting, and Toyota 
would disclose what data is being shared, the company said. 

Microsoft engineers will work with the company at its headquarters 
in Plano, Texas, where Toyota is moving its U.S. operations. Microsoft 
bought a 5 per cent equity stake in the startup company, Toyota said, 
but the full price wasn’t disclosed. Toyota Connect will use Microsoft’s 
Azure cloud computing platform to collect and analyze data. 

Windsor assembly plant  
begins 2017 Chrysler  
Pacifica production
The all-new 2017 Chrysler Pacifica has begun production at its Wind-
sor, ON assembly plant, said FCA US LLC. Constructed on an all-new 
platform, Chrysler Pacifica will deliver ride and handling capabilities 
on par with high-end premium sedans, the company said.
The 2017 Chrysler Pacifica 
is coming to dealer show-
rooms in spring 2016.

The Windsor assembly 
plant, built in 1928, runs 
three shifts and, in 2013, 
celebrated 30 years of 
building minivans. More 
than 14 million minivans have been sold since the plant began produc-
tion in 1983, with over six million on the road today. The 4.4-million-
sqft Windsor facility holds the silver designation in World Class Manu-
facturing (WCM), a methodology that focuses on eliminating waste, 
increasing productivity, and improving quality and safety in a system-
atic and organized way.
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An executive needs to make a trip across town for a 
meeting, so he enlists one of his company’s self-
driving cars to get him there. The car arrives and, 

during the 20-minute trip, the executive catches up on 
checking emails and reviews a few online documents. After 
dropping off the executive, the car heads back to pick up 
other passengers for another driverless trip—one of several 
it will make that day. 

While autonomous vehicles have made the news recently, 
the notion of taking daily trips in vehicles without anyone at 
the steering wheel—indeed, perhaps without a steering 
wheel at all—may sound if not like science fiction, then 
perhaps like technology geared for the distant future. But 
according to Barrie Kirk, executive director of the Ottawa-
based Canadian Automated Vehicles Centre of Excellence 
(CAVCOE), the future isn’t as distant as it may seem.

By Michael Power

Fully autonomous vehicles 
could be a common sight on 

the roads within a decade. 
While they might offer 

advantages like increased 
road safety, their 

proliferation may also prove 
disruptive for businesses 

and passengers alike.

DRIVERLESS CAR
 countdown
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Partially autonomous road vehicles and specialty vehicles are 
already on the market, he notes. Low speed, fully autonomous 
vehicles for specialized applications are now available in Europe, 
including 10- to 12-seat electric shuttle buses that travel at about 
20 or 25km per hour along a fixed route. Swiss Post, which 
carries not only mail but also people, has bought two such 
vehicles. Another version of the low-speed, specialized fully 
autonomous vehicle is heavy haulers used in the oil sands, like 
monster dump trucks. Suncor, as an example, has ordered 175 
such vehicles from Komatsu, he says.

“We’re not all the way there to a car that you can 
get into and say ‘home James,’ but we’re certainly 
making progress,” he says.

The year 2020 is roughly when autonomous 
vehicles will hit showrooms, Kirk predicts. Passen-
gers will be able to program a destination and the 
vehicle will take them wherever they want. He sees 
2025 as the tipping point, by which time a significant 
number of car trips will be in self-driving taxis. 
Beyond the next decade, the area of driverless 
vehicles will take off in a big way. Currently, companies 
such as Ford, Google, Mercedes, Toyota and others 
have self-driving car programs.

The effects on the average Canadian family will be 
significant, Kirk says, with households saving about 
$3,000 per year by opting for autonomous taxi rides 
over car ownership. And the introduction of fully 
driverless technology will be revolutionary and disrup-
tive for many other aspects of life, including urban 
planning, the military, healthcare and parking, to name a 
few. CAVCOE and the Conference Board of Canada 
recently produced a report that says a driverless future 
could save Canadians $65 billion through fewer colli-
sions, less traffic congestion, lower fuel costs and less 
time behind the wheel.

As well, from a business perspective, corporate cars 
can end up sitting idle much of the time in a company’s 
driveways, garages and parking lots, Kirk says. Autonomous 
cars used for corporate purposes would stand to see more road 
time than driver-reliant counterparts. Organizations will perhaps 
have the option of owning a fleet of autonomous vehicles or rent 
them out from a company, Kirk notes.

“But these same companies also have the choice—they can 
use self-driving taxis,” Kirk says. “I can envisage that some 
entrepreneurs will in fact have fleets of self-driving limos. So you 
don’t need to have your own vehicles. If you want a limo for your 
CEO, you just order one on demand from one of these new 
companies providing that.”

Ontario pilot project
Those at CAVCOE aren’t the only ones with their sights set on a 
driverless future. Ontario has launched a new 10-year pilot 
project to allow for the testing of automated vehicles on Ontario 

roads. The project, which can change as new technology 
develops, launched at the beginning of this year. Ontario has 
also recently announced an additional $500,000 in funding to the 
Ontario Centres of Excellence Connected Vehicle/Automated 
Vehicle Program, in addition to the $2.45 million previously 
provided. The program brings academic institutions and 
businesses together to promote and encourage innovative 
transportation technology.

“In the world of transportation, Ontario has the opportunity to 

show leadership on automated technology,” 
says Steven Del Duca, the province’s Minister of 
Transportation. “Today, Ontario is making its 
claim in the global marketplace by taking the 
next steps in automated vehicle innovation. The 
automated vehicle pilot will ensure that the 
province’s roads remain safe without creating 
burdens that stifle investment and innovation in 
Ontario’s dynamic business environment.”

Fully autonomous vehicles aren’t the only 
technology change looming on the automotive 
horizon. In the 2020s, Kirk says, three different 
technologies will converge: autonomous 
vehicles, connected vehicles and electric 
vehicles. Most of the driving that people do is 
around town, he notes. Electric vehicles are well 
suited to that sort of travel, and electric vehicle 

technology is improving by about eight percent each year. Kirk 
calls them “ACE” vehicles: automated, connected and electric. “A 
lot of these driverless taxis, both smaller vehicles and larger 
ones, will be electric,” he says. “This improves the efficiency and 
really helps the environment.”

Not surprisingly, the automotive industry has taken note of 
these trends. Industry executives site connectivity and digitiza-
tion as the top trends affecting the industry over the next 
decade, according to KPMG’s 17th-annual Global Automotive 
Executive Survey, released earlier this year. Self-driving capabili-
ties have also become increasingly relevant to the industry, the 
report notes. Overall, 62 percent of executives surveyed expect 
self-driving technology to become a more important purchasing 
criterion to consumers in the next 15 years.

The new technology could prove as disruptive as cars were to 
the horse and buggy industry in the 20th Century. As customers 

“The automated vehicle pilot will ensure 
that the province’s roads remain safe 
without creating burdens that stifle 

investment and innovation in Ontario’s 
dynamic business environment.”

Steven Del Duca

Ontario’s Minister of Trans-
portation Steven Del Duca 
has announced funding for a 
10-year pilot project allowing 
driverless cars on the prov-
ince’s roads.
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demand increasingly digital products and services within 
vehicles, the industry must transform their traditional business 
models, the report suggests. Product development cycles, sales 
and aftersales processes, along with the associated products, 
technologies and services must also change in order to keep up. 
Also not surprisingly, the heightened interest in the technology is 
driven by consumer expectations of being able to use their 
driving time better. But the auto industry executives who 
commented on the survey were not especially optimistic that 
traditional automotive companies will be able to dominate the 
customer relationship in the connected car, the report suggests. 

According to one-fifth of all respondents, tech companies—es-
pecially from Silicon Valley—could gradually take over the 
customer interface.

Still, driverless cars will offer several benefits, the consulting 
firm says.

“Autonomous vehicles will not only allow drivers to use their 
travel time as efficiently as possible, but it will bring an element 
of safety to the roads that we have never seen before,” says 
Peter Hatges, national automotive sector leader at KPMG. “Over 
the next 15 years as we begin to see partially self-driving cars on 
the roads, we will also likely see a reduced and eventually 
eliminated risk of accidents on the roads.”

Connected security
But the notion of connectivity in vehicles can also provide a 
cautionary tale with regards to data security, says Vincent 
Gogolek, executive director of BC’s Freedom of Information and 
Privacy Association (FIPA). Some technologies, by their nature, 
demand information about the user, he notes. When using a GPS 
system, for example, a driver must let the system know where he 
or she is in order for the device to work. 

But in other situations, users should be careful or they can 

wind up sharing more information then they had meant to. At a 
conference Gogolek chaired in Vancouver last November, one 
attendee told the audience that he had rented a car and plugged 
his smartphone into the vehicle in order to use Bluetooth. He 
was surprised to discover that the device was copying the 
contacts on his phone. He also discovered that the previous five 
Bluetooth users had had their contacts copied over as well. 
“This person was not really thrilled that this was happening,” 
Gogolek says. “And it’s not entirely clear whether it was the car, 
the electronic system or if it was the rental company. They had 
to go through all kinds of hoops to find out what was going on 

and to remove their contacts.”
For businesses using a connected car, Gogolek 

recommends knowing what the vehicle does and 
making sure that staff knows what its capabilities 
are, what defaults it has and how to change them if 
necessary. “There could be difficulties with people 
saying, ‘well, I didn’t know it was going to empty out 
my phone, I have no idea where that went,” he says. 
“It’s also informing your customers and informing 
your employees. Businesses will have obligations to 
customers and to employees, as well as others, 
under privacy laws.”

In terms of those laws, FIPA would like to see a 
roundtable held in which industry, government, 
independent service providers and other stakehold-
ers sit down to discuss how to comply with 
Canada’s Personal Information Protection and 
Electronic Documents Act (PIPEDA). That act sets 
out the ground rules for how private sector organi-
zations can collect, use or disclose personal 

information while doing business.
“It’s going to be a bit of a process; Canada isn’t an island but 

we do have the requirements that are in our privacy laws right 
now,” Gogolek says. “It hasn’t been tested in the connected car 
context. We don’t have rulings from commissioners or from the 
courts yet. But that will be coming, and the more information 
that’s collected and the different ways that this is going to be 
used…it opens up a whole array of serious issues.”

Kirk also admits that the rise of the autonomous and con-
nected vehicles will cause disruption. Jobs can be lost when 
occupations formerly needing a driver are taken over by 
autonomous vehicles. As well, the rise represents a lot of 
change in a short period of time. But that can be as exciting as 
it can be disruptive. And what he finds especially exciting is 
how developments in the field spill over into so many aspects of 
our daily life. 

“About 30 percent of land use in Toronto is for parking,” he 
says. “And if you’ve got a self driving car that doesn’t need to 
park itself as often, you have a lot of land being freed up. It will 
be up to the Toronto city council to decide how they use that 
land. Does it become developed? Does it become green space? 
Or what?”  C.A.R.

Mercedes-Benz is one of several companies working on driverless cars, with its F 015 Luxury in Motion 
concept shown above.
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SMALL PACKAGES
The best compact fuel sippers  
on the market in 2016

By Emily Atkins

Small really is beautiful these days and little, 
economical cars prove it. No longer does 
driving a compact car have to be cramped 
and slow, nor are they cheaply built.

These cars have come of age, and they  
are legion. The 
biggest problem 
consumers have 
now is choosing 
which one best 
suits their 
needs. 

The following 
are our picks  
of the pack.

TOYOTA YARIS
The 2016 Toyota Yaris Hatchback comes in three models: a three-
door CE, a five door LE and the five-door SE—each available with a 
choice of five-speed manual or four-speed automatic transmission.

The three-door hatch, starting at $14,775, has a passenger side 
entry assist to make it easier getting into the rear seats, a 6.1” 
display audio system with AM/FM, CD and MP3 with USB and 
Bluetooth capability and four-speakers, power door locks and power 
windows, all as standard equipment.

The LE hatchback, which starts at $16,195, has five doors and 
adds air conditioning, a tachometer, cruise control, keyless entry, 
and power-adjustable exterior mirrors.

The 106-horsepower 1.5L four-cylinder engine is mated to a 
6-speed manual, and delivers 7.7 L/100km city and 6.3 on the 
highway in the three-door hatch. 

HONDA CIVIC
The 2016 Civic is the Automobile Journalists Association of Canada 
(AJAC) Canadian Car of the Year, and the deserved winner of many 
other best-of awards that are too numerous to mention. Not only 
has this little gem been vastly improved for this model year in 
looks, handling and interior, it is also smartly priced, starting at 
$15,990.

It comes with a choice of two engines—a 1.5-L Turbo and a 
2.0-L. With the continuously variable transmission, these power-
plants offer up fuel economy of 6.7 litres/100km combined and 6.9 
L/100km, respectively.

This is the 10th generation of the best-selling car in Canada for 
17 years in a row, and with this overhaul it is likely to remain on top.  
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CHEVROLET VOLT
The 2016 Volt comes with a special seal of approval: it won 
the AJAC Green Car of the Year award in March this year. 

The 2016 Volt is an electric vehicle that now has extend-
ed its electric range up to 85 kilometres. It also has a 1.5-L 
range-extender engine, that when used gives a total 
combined fuel economy rating of 5.6 L/100km.

The car also has a new design this year, with sleek 
styling that seats five. 

The catch with the Volt is the price. It may be green car 
of the year, but it will also cost a lot of green with a base 
price of $40,090. 
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HYUNDAI ACCENT
The Accent is a best-selling compact for Hyundai. It’s a fairly peppy, 
versatile and roomy hatch, with space for five passengers. For the base 
price of $15,494, you get a 137-HP 1.6-L engine and manual transmission, 
which beats out a lot of the competition from a power point of view. 

You also get a car that’s really fun to drive and is extremely well-adapted 
for small family life in the city. It boasts more cargo space behind the 
seats—487 litres—than the Micra. 

With manufacturer-estimated fuel economy of 6.3L/100 km (highway), 
and numerous available options that you can’t get on other sub-compacts, 
the Accent offers a desirable upgrade path. 
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FORD FIESTA
The 2016 Ford Fiesta is available as either hatch or sedan for the same 
entry price of $16,049. It’s got a 1.6-L engine and manual transmission 
with fuel economy of 8.5/6.5 L/100Km (City/Hwy). 

Ford’s really amped up the technology with this car, offering voice-
activated SYNC along with AM-FM stereo with CD player and MP3 
capability even in the base models. 

The real beauty of the Fiesta is how much fun it is to drive. It handles 
extremely well, is maneuverable and feels comfortable on the highway. 

It’s also a good-looking car with a muscular stance that sets it apart 
from the other sub-compact hatches. 
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NISSAN MICRA
Nissan’s little hatch was the least expensive new car you could buy in 
Canada last year—now it’s been undercut by three dollars—but at $9,998, 
it can be argued the 2016 Micra is the better car—it’s more powerful than 
the Chevrolet Spark it’s positioned against.

The base car comes with a 5-speed manual, and its 1.6-litre 4-cylinder 
engine is rated at 109 horsepower. 

As with any inexpensive car, opting for a plain base model means you’ll 
give up niceties like power windows and locks, AC, and cruise control. But 
if economy is your goal, it’s hard to argue with the price and the combined 
fuel economy rating of 7.8L/100km.  

And, as a plus, Nissan runs a racing series just for the Micra, which 
definitely increases the cool factor. C
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By Kara Kuryllowicz

ROAD 
WORK

Nationwide, Canadians anticipate 
spring and whether their region 
enjoyed a mild winter or slogged 

through heavy snow and extreme weather, 
vehicles require preventive maintenance 
and season-specific attention. 

The bare roads and warmer tempera-
tures also signal the start of the road and 
infrastructure improvements that invariably 
lead to the lane blockages and reductions 
that produce traffic chaos. 

“At some point, we all get stuck in a 
construction zone—it’s unavoidable, 
frustrating, stressful and negatively affects 
productivity, so plan ahead to avoid it 
whenever possible,” says Bill Jones, 
director, product management, Element, 
which manages 1.6 million vehicles and of 
which 263,749 vehicles are in Canada. 

Fortunately, most smartphones and 
navigational devices now offer apps and 
features that can show you where traffic is 
heavy and reroute you, whether it’s due to 
construction, an accident or simply 
volume. For instance, most of Garmin’s 
portable navigators are embedded with 
lifetime traffic updates for the lifecycle of 
the unit and the models that have it feature 
a “T” at the end of the product description. 
Garmin collects traffic flow data from more 
than two billion observation points (e.g. 
cell and Garmin owners, incident reports, 
news feeds, fixed traffic sensors on major 
roads) every month and broadcasts traffic 

information 24/7 in all markets. Whenever 
the device reports traffic, the estimated 
time of arrival will be updated accordingly. 

Canadian Automobile Association 
members benefit from CAA’s TripTik app’s 
trips and travel feature, offering GPS-style 
navigation powered by Google Maps for 
iPhone, iPad and Android users, and gives 
construction and detour information.

If you’re old school, even non-members 
can take advantage of the CAA’s online 
construction and road report information, 
which lists the provincial highway depart-
ments’ websites and phone numbers at 
http://caaneo.ca/travel/roadtrip-planning/
construction-and-road-reports.

You can also check city, municipal and 
regional government websites for con-
struction, accidents, blockages and 
weather though it requires more effort.

“Respect the speed limits and the 
workers in construction zones and if you’re 
slow or stopped, resist the temptation to 
catch up on calls and texts,” says Jones. 
“It’s just too risky unless you have 
hands-free and voice-activated features.” 

“Driving through a construction zone, 
drivers should slow down, be prepared to 
stop, watch for workers at the side of the 
road and if possible, move over,” adds 
Kristine d’Arbelles, manager, public affairs, 
CAA, Ottawa. 

Construction and roadwork often 
includes repairing the myriad potholes 

resulting from the freeze/thaw cycles and 
aside from the uncomfortable jolt experi-
enced by vehicle occupants, the impact 
can puncture a tire, bend a rim, misalign 
the steering and damage the shocks, 
struts, suspension and exhaust systems. It 
all depends on the size and depth of the 
pothole and the speed at which you hit it. 

Ideally, drivers could avoid the worst 
potholes, but since that’s a challenge, 
multiple OEMs, including Ford and Jaguar 
Land Rover are developing and imple-
menting pothole mitigation technology. 

For example, Ford’s all-new Fusion V6 
Sport, a new 2017 model year vehicle, 
features Ford’s smart new suspension 
system which detects potholes and 
catches the wheel before it drops all the 
way into the pothole. Onboard computers 
analyze multiple signals collected from 12 
high-resolution sensors. When the edge of 
a pothole is detected, the car’s computer 
adjusts the dampers, faster than the blink 
of an eye, to their stiffest settings so the 
wheel doesn’t fall as far into the pothole. 
As a result, the tire and wheel won’t strike 
the opposite side of the pothole as 
harshly. The rear suspension can respond 
even faster, with a signal from the front 
wheel providing a pre-warning to the rear 
wheel well before it reaches the pothole.
Spring is the ideal time to check for 
damage, particularly any issues that might 
be related to potholes. Give your vehicle 

Driving tips for dealing with spring road repair 
and seasonal vehicle maintenance

2016 CROSSTREK 2016 FORESTER

1. Ratings are awarded by the Insurance Institute for Highway Safety (IIHS). Please visit iihs.org for testing methods. 2. EyeSight® is a driver assist system which may not operate optimally under all driving conditions. EyeSight® is not designed as a substitute for due 
care and attention to the road. The system may not react in every situation. The driver is always responsible for safe and attentive driving. System effectiveness depends on many factors such as vehicle maintenance, weather and road conditions. Finally, even with 
the advanced technology activated, a driver with good vision and who is paying attention will always be the best safety system. See Owner’s Manual for complete details on system operation and limitations. 
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some quality attention as Element’s Jones 
recommends listening for unusual sounds, 
being aware of atypical vibrations and 
noting performance issues such as pulling 
to one side. A visual check for dents and 
scratches is also worth the time. 

Tires also take a winter beating so have 
the alignment checked. If you use winter 
tires, switch to all-seasons when tempera-
tures consistently hit 7°C. If you rely on 
the same tires year-round, rotate them to 
prevent uneven wear since the front tires 
bear the brunt of the work. As tempera-
tures fluctuate, so will the tires’ air 
pressure so adjust accordingly to ensure 
optimum fuel efficiency and minimize 
wear. Tire pressure will increase as the 
temperatures rise so you may need to 
release some air. Christine Hollander, 
communication manager, Ford of Canada, 
recommends rotating your tires every 
8,000 to 10,000 km regardless and notes 

if you maintain ideal pressure, you’ll save 
money at the pump and prolong tire life.

Double check belts, hoses and fluids, 
including coolant, and test your air-condi-
tioning well before the hot weather hits to 
avoid the repair shop stampede if it 
malfunctions. Top up fluids and change 
the oil as required. Ford’s Hollander 
suggests oil changes include new filters 
and that those who switched to thinner oil 
for winter to change to thicker oil, such as 
10W30 for the warmer months. 

Make sure there is plenty of washer 
fluid for wet, muddy roads. If front or rear 
windshield wipers are leaving streaks or 
are noisy, if they show signs of wear or 
damage, be sure to replace them. 

Ask your shop to check the battery 
posts and connections for dirt, grime and 
corrosion because a hot summer and the 
subsequent demands due to air condi-
tioning requirements can make the battery 

work as hard as it does during the winter. 
Finally, cleaning is also vital post-winter, 

after the salt and sand season. Spring 
clean your vehicle, preferably with a visit 
to a car wash that offers bays with 
pressure guns for the underside. Washing 
the corrosive salt from all rubber and 
metal prevents and mitigates rot and rust, 
which could result in the premature failure 
of brake lines and other metal compo-
nents. Ensure wheel wells and the 
underside get some attention. 

“Drive-through is better than nothing 
but the machines can’t reach the under-
side where the bulk of the salt accumu-
lates and where it can do the most 
damage,” says Jones. “Spring cleaning is 
also the perfect time to get the junk of out 
the truck to help reduce the weight and 
improve fuel efficiency.” 

Once you’re spring and summer ready, 
hit the road and enjoy the season. C.A.R.

CAR_Apr2016_AMS all pages.indd   12 2016-04-13   2:33 PM

http://www.camsc.ca


APRIL 2016  CANADIAN AUTOMOTIVE REVIEW  |  13

By David Miller

STYLISH HAULER

In the past, the styling of a commercial van or its driving 
performance wouldn’t play a big role in the business pur-
chase, as the focus lent itself towards cargo space, payload 

and comfort. 
Ram wants to change all that by adding more style and a new 

front-wheel drive setup to the cargo van segment with its Ram 
Promaster. Now in its third-generation and after a refresh in 
2014, the Promaster gets away from the old-school clunk box 
that goes from point A to point B in order to get its duties done 
and into a van that encompasses not only payload and versatil-
ity, but everything else you would want in a regular vehicle. 

Ram offers a pair of roof heights, three wheelbases and two 
engine choices, but I went with the middle-range Promaster 
2500 with the 159-inch wheelbase and high roof. 

For an automotive journalist that needs to travel into Toronto 
and prefers smaller cars, driving this massive boat was a task, 
but one that left a sense of intrigue. I didn’t haul anything large, 
so this won’t be a review on its cargo, but one that can offer you 
the other aspects that comes out of a real-world regular vehicle 

tester: comfort, handling, performance and ease of use. 
First, let’s start out with its exterior. One thing that stands out 

besides it being massive is a surprisingly short hood that is 

The 2016 Dodge Ram Promaster
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made possible due to its front-wheel drive makeup. New for 2016 
is an optional chrome grille, but it wasn’t added to this test 
vehicle, and nor did it need it. The Ram badge showed enough 
chrome as the centrepiece on its simple plastic-slat front grille. 
That simplicity seems to carry on throughout the van with clean 
and subtle lines through its body and only a simple horizontal 
plastic grey section running towards the bottom of the van gives 
it some character. Dual sliding doors make life easier to not only 
work with a team, but also unload products with ease.

Inside, the look takes on a more bare bones approach. As you 
take that big step inside, you’ll notice that the inside dash 

reflects the same styling as other Ram products. It’s just been 
toned-down. My test vehicle received the optional Uconnect 
five-inch touchscreen with satellite radio that totals $925, and 
seemed to be a worthwhile option considering this van will most 
likely be utilized on a daily basis and possible long drives. The 
touchscreen sits on top of three large circular climate control 
knobs and to the right of the gearshift. Simple, organized and 
exactly what you’re looking for when shipping large cargo and in 
no need of distraction.

Two cloth bucket seats await your presence with a lot of 
cushion to provide ample comfort. On some bumpy roads, you 
will find yourself bouncing up and down, but never side to side, 
keeping you in control of the vehicle at all times. 

As for the all-important cargo space, the Promaster 2500 with 
the 159-inch wheelbase has 420 cubic feet of space. I did a little 
IKEA shopping and thought this would be perfect to fill-up some 
space in the back, but it was clear that a bookcase, two tables 
and a plant looked like I placed a couple packs of gum in the 
trunk of a mid-sized SUV. If you even needed two large sofas 

moved, there would still be plenty of space back there.
Powering my Promaster 2500 is a standard 3.6-litre V-6 engine 

producing 280 hp and 260 lb.-ft. of torque. It’s matched to a 
six-speed automatic transmission that has a hill-start assist. 
Another option to choose from would be its 3.0-litre four-cylinder 
turbo diesel with 174 hp and 295 lb.-ft. of torque for an additional 
$6,000. The diesel can handle a bit more weight and provides 
better fuel efficiency (I managed to average a combined 
15.6L/100 km), but the regular V-6 engine manages to muster 
4,420 pounds of payload.

Even though I was driving this monster around, its quick V-6 
engine made me forget on occasion how big it really was. As I 
pushed down on the gas pedal, acceleration was brisk, forcing 
me to check up on the throttle from time to time. I expected 
the drive to be loud with plenty of road noise; instead it 
provided more of a refined drive albeit with a few bumpy 
moments along the way.

I was surprised by its giddy up, but even more by its handling 
abilities. For an inexperienced cargo van driver, turns were made 
with ease and precision through light steering and a best-in-
class turning radius. I was blown away by some of the manoeu-
vres I was able to achieve, even though reversing or parking 
might need some touching up.

Visibility is always a factor when it comes to cargo vans, and 
especially to individuals that are new to this type of ride height 
without a rear-view mirror. Visibility in front can’t be topped, and 
as long as you constantly check your side mirrors to stay 
in-between the lines—you’ll be just fine. I found the optional rear 
back-up camera to be of big assistance for only $425, as well as 
its power-folding side mirrors for $250 when you need some 
extra space to get out or unload on the side.  

In the end, this 2500 model surely had everything you might 
want or need in a cargo van. At a starting price of $38,995, the 
Promaster 2500 is a modern and reliable hauler with more than 
enough space to manage a large move or heavy machinery. With 
all of the options, my test vehicle rang in at $49,070, but you can 
pick and choose out of the options what works best for you. For 
someone who’s not used to a cargo van, this Promaster navi-
gated through city streets and was a joy to drive.   C.A.R.

 Price: $49,070 ($38,995 starting price)
 Engine: 3.6L V-6; 3.5L V6
 Power/Torque: 280 hp/ 260 lb.-ft. 
 Transmission: six-speed automatic 
 Observed fuel economy: 15.6L/100 km combined

AS TESTED:

It… is about being local and global.
ARI is known and trusted by fleet decision-makers throughout Canada to streamline operations and 
control costs. We know that every customer has unique fleet challenges. Through our six regional 
offices, three 24-7 maintenance call centres and Canada’s largest vendor network—we dig deeper and 
go further to deliver customized solutions. Across Canada, North America, and the globe—our fleet 
management expertise is around the corner.

Learn more about ARI’s professional fleet management services:  
1-800-361-5882     |     www.arifleet.ca
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B E  U N S T O P P A B L E .

WE PUT YOUR TEAM FIRST. A vehicle that drives your business needs to be 

business-minded, and the new 2017 Escape is that and more. With highlights that 

include an available adjustable load floor, a 60/40-split rear seat that allows for 

loads of additional cargo room and three exhilarating engine options, it’s a vehicle 

that works for you and your business.  

Make us the team behind your team. 
fl eet.ford.ca | 1.800.668.5515

Vehicle(s) may be shown with optional feature(s). ©2016 Ford Motor Company of Canada, Limited. All rights reserved.
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